


 

ABOUT THE READERS
Our latest reader survey, completed in May 
2009, attracted an unprecedented response 
from both the magazine insert and our 
website users. We have included some of 
the highlights below:

Social grade and income
★ 86% ABC1
 Average income: £30,095 (but a lot 
 would not answer the question!)
 60% have stocks and shares

Internet usage 
★ 74% of Oldies own a computer and 
 regularly surf the internet
★ 53% have a broadband connection
★ Over 88% purchased books and over 
 66% booked travel online 
 So, Oldie readers are used to buying 
 products online

Charitable 
★ An incredible 73% of Oldie readers 
 give to charities three or more times   
 a year. Our charity advertisers such as   
 Christian Aid, RNLI and Practical Action  
 get a great response

Travel 
★ Most Oldie readers take two or    
 more holidays abroad a year 
★ 67% of Oldies travel by air and 15%   
 regularly go on cruises 
★ The Oldie is packed with quality holiday  
 advertisers such as Great Rail Journeys,  
 Swan Hellenic, Cricketer Holidays and   
 Martin Randall Travel

Educated
★ Oldies read quality dailies, with 36% 
 taking the Daily Telegraph 
★ 87% of our readers cite reading as their  
  favourite pastime. 42% visit art galleries 
 regularly and 41% regularly attend concerts

Oldies enjoy a drink  
★ 34% of Oldies  regularly drink vintage   
 wine and 42% drink malt whisky. 
 Come along to an Oldie Literary Lunch   
 at Simpson’s-in-the-Strand, watch the   
 wine and laughter fl ow, and see 
 for yourself!

A sense of fun 
★ 73% of Oldies said they liked the   
 cartoons the most. Our cartoons set us  
 apart: no other magazine has as many   
 quality cartoons every month that   
 entertain and make you smile

Some satisfi ed 
advertisers..
‘From a response point of view 
The Oldie performs well for our 
charity clients. The readers are 
obviously a very generous bunch.’
Nick Walter 
Starcom Mediavest

‘I have advertised in every issue of 
The Oldie for many years ... It is the 
best “pound for pound” response for 
any advertising I have ever done.’
Cliff Williams 
Memories on Video

‘Thanks to our regular advertisements 
in The Oldie over more than three 
years, we are delighted to have reached 
so many faithful customers who 
continue to be joined by new ones.’
Rosemary Stuart 
Pukka Pyjamas

‘We always get a good response 
– the only mag we have advertised in 
non-stop for the past ten years!’
Jock Gibson 
Macbeth’s Butchers

Source: The Oldie Readership Survey 
March 2007

ROSIE BOYCOTT 
was the fi rst woman 
to edit a broadsheet 
and daily news-
paper, and appears 
regularly on TV 

and radio. Most importantly of 
all, she writes The Oldie’s travel 
pages every month.
 

BERYL BAINBRIDGE 
is arguably the 
greatest living 
British writer 
never to have 
won the 

Booker prize (she has 
been nominated no 
less than six times!) 
Her novels have gar-
nered worldwide acclaim. 
When not working on her 
next masterpiece, Beryl is the 
theatre reviewer for The Oldie.
 

DR STUTTAFORD 
Dr Stuttaford is the 
renowned former 
Times columnist 
and a font of sage 
advice about  the 

aches, pains and illnesses of our 
readers. He has been with us 
since 1992. 

MAVIS NICHOLSON 
was a pioneering 
television presenter 
and radio host, and 
is now The Oldie’s 
agony aunt.

OTHER REGULARS 
Apart from our features, we 
have a variety of regular column-
ists appearing in every issue
Malcolm Gluck on wine
Elisabeth Luard on food
Valerie Grove on the wireless
Richard Osborne on music
Frank Keating on Sport
Candida Lycett Green on 
‘Unwrecked England’
Marcus Berkmann on cinema
Margaret Dibben on money
As well as Raymond Briggs, 
Virginia Ironside and Robert Low 

•  Oldie readers are difficult to reach: only 28% read Private Eye;  
 only 16% read the Spectator

•  Oldie readers trust the integrity of Richard Ingrams and the  
 magazine, and, hence, believe in its advertisements

•  Oldie readers are classic empty-nesters with highly disposable  
 incomes. Essentially, they are the wealth of the country and  
 The Oldie is the route to market

•  Advertising works in The Oldie: Swan Hellenic, an upmarket cruise  
 company, sold  over 142 cruises at £5,000 each via our pages 

•  Your advertisement will be in good company: Witan Investments, Aviva, BBC Audio- 
 books, English National Opera, Peter Christian, Great Rail Journeys, Christian Aid and  
 The Poppy Appeal amongst many others

• No wastage: With 30,000 subscribers, you can be 
 confident that your inserts will always be in a 
 purchased copy read by a reader rather than one which  
 stays on the shelf

• Versatility: there are so many commercial   
 opportunities with The Oldie – sponsorship of   
 supplements and events, the website and, of course,  
 a very attractive active list of 30,000 subscribers

Why advertise in The Oldie?

‘If you’re happy and you know it 
clap your hands’

ROSIE BOYCOTT
was the fi rst woman 

WHO 

WRITES FOR 

THE OLDIE?
WHO 

WRITES FOR 

THE OLDIE?

‘The Oldie 
is the new 

New Yorker’
 Gyles Brandreth

• No wastage: With 30,000 subscribers, you can be 
 confident that your inserts will always be in a 
 purchased copy read by a reader rather than one which  
 stays on the shelf

• Versatility: there are so many commercial   
 opportunities with 
 supplements and events, the website and, of course,  
 a very attractive active list of 30,000 subscribers

‘Just updating your details 
on our computer’

: Swan Hellenic, an upmarket cruise  

About 

‘Look, Dad – I bet his carbon 
footprint is really small’

The Oldie of the Year 
Awards
The annual Oldie of the Year Awards is 
the most exciting, entertaining and 

irreverent awards ceremony 
around. Over a hundred of the 

most respected Oldie 
names in politics and 
entertainment gather 
to celebrate the year’s 
fi nest examples of true 
Oldie spirit. 
This years awards, 
sponsored by Swan 

Hellenic, went to 
Joanna Lumley, Terry 
Wogan, Chris Mullin, 
Quentin Blake, 
P. D James and Lady 
Caroline Cranbrook

Literary Lunches at 
Simpson’s-in-the-Strand
At The Oldie’s monthly literary lunches 
you can enjoy meeting, seeing, and 
hearing some of the country’s most 
interesting authors, poets, 
politicians and commenta-
tors. Recent speakers have 
included John Prescott, 
Maureen Lipman, 
Douglas Hurd, Liz 
Smith, Wendy Cope, 
Michael Winner, 
Posy Simmonds, 
Ann Leslie, 
Piers Brendon, 
Gyles Brandreth, 
Quentin Letts, 
David Owen, 
Norman Tebbit and 
Vince Cable.
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The Oldie. Why advertise in The Oldie?

£150K

will be spent 
on marketing 

in 2010

FOUNDED AND EDITED by Richard Ingrams, 
the editor of Private Eye for 23 years
● The Oldie is not a retirement magazine but an irreverent   
 humorous magazine packed with great writing, and 87% of  
 our readers state ‘reading’ as their number-one hobby
● The Oldie has been dubbed ‘Private Eye for grown-ups’ and is read  
 by intelligent people who are fed up with the formulaic nature of the  
 celebrity-obsessed national press
● As well as having a lively reviews section, The Oldie is packed with  
 the very best cartoons
● The Oldie is published every four weeks and has 92–122 pages. 

Every quarter we publish The Oldie Review of Books with the main 
magazine, as well as a travel supplement in January, 

a money supplement in March and a Christmas Gift Guide 
in November
● Every year we publish The Oldie Annual which is fast   
 becoming a popular Christmas present


